
 

2.8 30108 THE STRATEGY OF CONTENT MARKETING 
 

UNIT-1 THE CONTENT MARKETING ECOSYSTEM: 

In this module, you will be introduced to the content marketing ecosystem. You will be able to 

define what content marketing is and explain why it is important in today's market. You will 

discover the purpose of what content should be able to do and what makes content effective. You 

will discover the importance of how your own professional brand can play in the importance of 

your company's content marketing strategy and you will build your own professional brand. You 

will build a personal website to help build your brand and in the final lesson, you will be able to 

discuss the editorial process for content and describe the benefits and importance of having a 

content calendar. 

 

UNIT-2 THE STRATEGIC CONTEXT (THE 7A FRAMEWORK): 

After reviewing this module you will be able to explain and apply the 7A Framework to your 

own content. You will be able to think strategically by creating context which leads to creating 

content that actually works. You will be able to practice and discuss why being agile an essential 

part of the framework. You will discuss the idea of being authentic as a professional and within 

your own organization. You will be able to capture your audience's attention with effective 

headlines. You will be able to apply the 1, 2, 3, 4, 5 formula to prompt your audience to take 

action. You will examine how to prioritize acceleration and present yourself as a likable 

authority to your network. You will discuss the critical relationship between authority and 

audience and be able to write with authority and confidence. 

 

UNIT-3 MAPPING THE JOURNEY: CRAFTING A CONTENT MARKETING 

STRATEGY: 

In this module, you craft a content marketing strategy by first examining the journey of your 

buyer or audience. You will be able to create your audience/buyer persona and describe the 

importance of always thinking about their journey. You will be able to develop empathy and 

experience maps and examine their purposes in a content marketing strategy. You will explore 

and be able to apply two essential elements for creating irresistible content. 

 

UNIT-4 THE STRATEGIC TYPES OF CONTENT: 

In this module, you will explore the various types of strategic content that go into an effective 

content marketing program. You will be able to identify and define the four types of strategic 

content: attraction content, affinity content, action content, and authority content. You will be 

able to use the strategies given to write the various types of content and be able to combine all 

four elements to write one effective content piece. 

 

UNIT-5 MANAGING YOUR CONTENT: 

For this module, you should look at it as an added bonus of content. This module will have you 

examine the role ethics play in successful organizations. You will be able to manage not only 

your content, but how you should manage yourself as a professional and practice good ethics. 

You will be able to establish ethical and professional guidelines for content marketing and be 



 

able to build a relationship with your organizations legal team to help guide you against 

plagiarism and copyright laws. You will be introduced to the world of metrics for content 

marketers and identify and analyze which metrics you should pay special attention to. The final 

lessons will focus on opportunities for new media and platforms for your content. You will be 

able to discuss how to get better audio and video qualities through structuring and scripting 

multimedia content. You will also identify various kinds of multimedia content. 

 

Reference Books: 

1. Sonia Simone  

2. Chief Content Officer Rainmaker Digital, LLC 

3. University of California, Davis UC Davis, one of the nation’s top-ranked research 

universities, is a global leader in agriculture, veterinary medicine, sustainability, 

environmental and biological sciences, and technology. With four colleges and six 

professional schools, UC Davis and its students and alumni are known for their academic 

excellence, meaningful public service and profound international impact. 
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